
call for EXHIBITORS
Closing The Gap  2018
Exhibition DatEs: tuesday - Friday, september 25-28, 2018
Mystic Lake center
Prior Lake, Mn

Join us for the 36th Annual  
Closing The Gap Conference 
Generate Leads, Grow Sales!

assistive technology in special education, rehabilitation and everyday Living

known for its practical and sound content, dedicated and 
determined audience and inviting learning environment, 
closing the Gap is pleased to invite you to exhibit at the 
36th annual closing the Gap conference.

Well-known and well-respected, this annual event attracts 
participants from around the world and presents itself as 
an ideal opportunity for you to showcase your products 
and services in front of thousands of special education 
and rehabilitation professionals, administrators, buyers, 
end-users and the general public (the exhibit hall will be 
open to the public free of charge Friday, september 26).

Both standard and corner booth spaces, as well as a 
limited number of exhibit hall foyer booths, are available.

We encourage you to review the details within, and invite 
you to contact us directly with any questions you may 
have.

See you in September in Minnesota!

Conference moves to brand new, 
state-of-the-art conference center!

MysitC LakE CEntEr 

the Mystic Lake Center is the newest addition 
to Mystic Lake Casino hotel – the only full-
service resort in the Minneapolis/saint Paul area. 
construction began in april 2016, with Mystic 
Lake center is set to open early 2018. With the 
addition of 180 hotel rooms in a stunning new 
tower, this brand new Mystic Lake center joins 
Mystic Lake casino Hotel to form the second-
largest hotel in the Minneapolis/saint Paul area.

Guests will experience luxury, modern amenities 
and sweeping west-facing golf course views as 
one of the first guests in the new Promenade 
tower—adjacent to the new Mystic Lake center 
and everything Mystic Lake has to offer. It’s 
all just steps away from restaurants, bars and 
nonstop entertainment.

www.mysticlakecenter.com

36th

ANNUAL CONFERENCE  

Don’t Miss your ChanCE to PartiCiPatE. rEsErVE your booth toDay!
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r E a C h  a  D E D i C at E D  a n D  D E t E r M i n E D  a u D i E n C E  W i t h  P u r C h a s i n G  P o W E r

36th annual closing the Gap conference

assistive technology in special education, rehabilitation and everyday Living

G E n E r at E  L E a D s ,  
G r o W  s a L E s !

Who attends?

83% of attendees influence purchasing decisions
89% of attendees will make purchases based on their 
conference experience

Closing The Gap’s conference attendees are eager to learn 
about the latest assistive technology products and strategies 
and, in turn, influence the purchasing decisions that ultimately 
change the lives of their students and clients with disabilities. 

 ✔ speech Language Pathologists

 ✔ Occupational therapists

 ✔ Physical therapists

 ✔ autism specialists

 ✔ Vision specialists

 ✔ special educators

 ✔ special education Directors

 ✔ administrators

 ✔ University instructors

 ✔ technology specialists

 ✔ Parents

 ✔ end Users

top three reasons  
to Exhibit
There’s something special about 
the Closing The Gap Conference 
and it’s all about our attendees!

Quality leads - closing 
the Gap attendees 
are dedicated and 
determined, they are 
interested in learning and 
implementing – Quality 
leads, generate sales!

reach top Decision 
Makers - Unique to 
closing the Gap, 
the administrators 
Participate Free 
registration policy allows 
at teams to attend 
together, along with their 
administrators. Meet, 
first-hand and face-to-
face with these influential 
decision makers.

Exclusive, Advertising 
Benefit! Only closing the 
Gap exhibitors receive 
representation as the 
Featured Product of 
the Week at closing the 
Gap’s highly trafficked 
website:  
www.closingthegap.com

1

2

3

attendees look to the 
exhibition to learn about 
new products and 
services.

H H H 
H H 

attendees are there to 
purchase products or 
services and network 
with industry experts.

H H H 
H H 

international Participation
More than just a regional expo, Closing The Gap’s 
exceptional exhibits and educational content draw 
participants from around the world!

“You have the key  
players in this industry  

all in one place ... there is 
value in that for those that 

take advantage.”

~Exhibitor
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r E t u r n  y o u r  C o n t r a C t  E a r Ly  F o r  b E s t  b o o t h  s E L E C t i o n !

exhibition Dates: tuesday - Friday, september 25-28, 2018

Prior Lake, Minnesota
C o M M E r C i a L  E x h i b i t s

MystiC LakE CEntEr - MinnEtonka baLLrooM

Exhibitor 
Check in

BOOTH 
ASSIGNMENT

Booths will be 
assigned on a first-
come, first-served 
basis according to the 
date/time the signed 
contract and required 
deposit are received. 

Booth assignment 
and confirmation 
will be mailed after 
December 31, 2017.

AddITIONAl 
OppOrTuNITIES:

Exclusive exhibitor 
rooms ideal 
for dedicated, 
hands-on learning 
environments, 
presentations and 
more!

Private meeting 
space, available for 
short meetings, etc. 
also available. 
Inquire for details and 
pricing.

Closing The Gap
Mary Jo Barry  
Conference & Membership sales 
mjbarry@closingthegap.com 
Phone: 507-248-3294  

Floor plan subject to change.

standard booth 
8’ deep x 10’ wide  
80 sq. ft.
$1,900 

row End / Corner 
8’ deep x 10’ wide  
80 sq. ft.
$2,100 

Premium island - 4  
16’ x  20’  
320 sq. ft.
$9,500

Premium island - 6  
16’ x  30’  
480 sq. ft.
$12,000
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exhibition Dates: tuesday - Friday, september 25-28, 2018

Prior Lake, Minnesota

sPonsorshiP oPPortunitiEs
3 6 t h a n n u a l  c l o s i n g  t h e  G a p  c o n f e re n c e

items: items sold separately
GoLD 

sPonsorshiP 
$1,500

PLatinuM 
sPonsorshiP 

$2,800

conference Bag insert or  
Pre- or Post-conference 

email Blast
$1,300 ✔

Lanyard sponsorship

$950 
Lanyards distributed by  
CTG staff upon checkin 

Sponsor provides the lanyards

165” Montior Display

static image or Video!

$700 (per day)
Monitor located in main hallway  

to conference center! 

exhibit Hall  
scavenger Hunt

$450 ✔ ✔

charging stations $420 ✔ ✔

elevator Digital signs 

1280 x 720 pixels 
Static image or video!

$400 per day
includes two monitors – left and right 

side for optimum exposure!
✔ ✔

32” High top table clings $150 each ✔ ✔

Branded Bottled Water $110 per case

Private Meeting  
room space Inquire for details

advertising

$495 - 1/3 page
 $825 - Full page

$1,850 - Back cover
$1,450 - inside Front

includes online ad rotation at  
www.closingthegap.com  

sept. 1 - 30

✔

1/3-page ad

✔

Full-page ad

save 20%  
sponsorship packages

$1,500
Over $1,900 value

$2,800
Over $3,500 value

All sponsors receive premium recognition at www.closingthegapcom and onsite.
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a s s i s t i V E  t E C h n o L o G y  i n  s P E C i a L  E D u C at i o n ,  r E h a b i L i tat i o n  a n D  E V E ry D ay  L i V i n G

exhibition Dates: tuesday - Friday, september 25-28, 2018

Prior Lake, Minnesota

t E r M s  a n D  C o n D i t i o n s 
3 6 t h a n n u a l  c l o s i n g  t h e  G a p  c o n f e re n c e

CLosinG thE GaP 
the words “closing the Gap, inc.” as used 
herein shall also mean the conference 
Manager of cLOsinG tHe GaP, inc. in the 
enforcement and interpretation of the follow-
ing rules and regulations, the decision of the 
Conference Manager is final.  Exhibitor agrees 
to abide by rules and regulations that may 
hereafter be adopted by exhibit manager as 
though fully incorporated herein.

ELiGibLE Exhibits
cLOsinG tHe GaP, inc. reserves the right 
to determine the eligibility of any company or 
product for inclusion in the conference and 
reserves the right to reject or prohibit any 
exhibit in whole or in part, or any exhibitor or 
representative, with or without giving cause.  

instaLLation - staFFinG - 
DisMantLinG

installation – no late move-in or early move-
out will be permitted. 

Exhibit Staffing – As a courtesy to the attend-
ees and to your fellow exhibitors, it is manda-
tory that exhibitors open their exhibits on time 
each day and staff them throughout each day 
of the conference until the scheduled closing 
of the exhibition.

Dismantling – all storage and handling charg-
es for failure to remove exhibit materials from 
the exhibition floor at the conclusion of the 
move-out period shall be the responsibility of 
the exhibitor. exhibitors requesting the scrap-
ping of any exhibit materials, crates, etc., shall 
pay for any expenses involved thereby.

LiabiLity
exhibitors must insure their own exhibits. the 
exhibitor agrees to make no claim for any rea-
son whatsoever against cLOsinG tHe GaP, 
inc., nor other contractors for loss, theft, 
damage or destruction of goods; nor for any 
injury to self or employees; nor for any dam-
age of any nature or character, including any 
damage to business by reason of the failure 
to provide space for the exhibit, or the re-
moval of the exhibit; nor for failure to hold the 
conference as scheduled; nor for any action 
of any nature of cLOsinG tHe GaP, inc., 
committees, employees or subcontractors. 

DaMaGE to ProPErty
exhibitors are liable for any damage caused 
to building floors, walls, columns or to stan-
dard booth equipment, or to other exhibitors’ 
property. exhibitors may not apply paint, 
lacquer, adhesive or any other coating to 
building columns or floors, or to standard 
booth equipment.

unoCCuPiED sPaCE 
cLOsinG tHe GaP, inc. reserves the right, 
should any rented exhibitors’ space remain 
unoccupied on the opening day, or should 
any space be forfeited due to failure to make 
payment in full by May 31, 2018, to rent said 
space to any other exhibitor, or use said 
space for such purposes as it may see fit 
without any liability on its part, but this clause 
shall not be construed as affecting the obliga-
tion of the exhibitor to pay the full amount 
specified in his space rental invoice.

FirE - saFEty - hEaLth
the exhibitor agrees to accept full responsibil-
ity for compliance with local, city, and state, 
Fire, safety, and Health Ordinances regarding 
the installation and operation of equipment. 
all exhibit materials and equipment must 
further be reasonably located within the booth 
and protected by safety guards and devices 
where necessary to prevent personal accident 
to spectators. Only fireproof materials should 
be used in displays and the necessary fire 
precautions will be the responsibility of the 
exhibitor.

Exhibitor rEsPonsibiLity  
exhibitor agrees to indemnify cLOsinG tHe 
GaP, inc. against and hold it harmless for 
any claims arising out of acts of negligence of 
exhibitors, their agents or employees. 

rELoCation oF Exhibits
cLOsinG tHe GaP, inc. reserves the right 
to alter locations of exhibits as shown on the 
official map.

aPProVaL oF EVEnts
Any event, hospitality activity or tour offered 
to any or all conference participants by the 
exhibitor must have prior written approval 
from the conference Manager.

CanCELLations
all cancellations must be received in writ-
ing.  For cancellations received on or before 
May 31, 2018, 50% of the total cost will be 
forfeited and the remainder refunded.  no 
refunds will be given after May 31, 2018. 
Unpaid balances due in full.

usE oF Exhibit sPaCE
aisles must be kept clear.  all exhibitor dem-
onstrations and booth representatives must 
be within the boundaries of rented booth 
space.  no exhibit space may be sublet to any 
individual or company nor products displayed 
or advertised other than those manufactured 
or carried by the contracted exhibitor.  audio 
devices must not interfere with neighboring 
exhibits. cLOsinG tHe GaP, inc. reserves 
the right to determine at what point sound 
constitutes interference with others and must 
be discontinued.  

soLiCitation
Business solicitation outside of your booth 
space is not permitted. solicitation, in all 
forms, (by working representatives, through 
literature distribution, advertising, signage, 
etc.) is permitted only within the booth space 
assigned to the exhibitor.

CoMPLianCE
as a condition of exhibiting, each exhibitor 
shall agree to observe all terms, conditions 
and rules. 
Only those who fully comply with all terms, 
conditions and rules will receive the 2019 ex-
hibition contract, including the opportunities 
to best ensure their booth(s) and location and 
to take advantage of the early, return-exhibitor 
incentives.

othEr 
if any circumstances or event beyond the 
control of closing the Gap causes cancella-
tion of all or any portion of the event, closing 
the Gap agrees to refund any portion of the 
exhibit fee which closing the Gap is reim-
bursed by insurance or other third party and 
shall not be liable for any other refund or 
payment arising from the cancellation of or 
for other liability or damages arising from the 
event.



a G r E E M E n t  t o  E x h i b i t 
3 6 t h  a n n u a l  c l o s i n g  t h e  G a p  c o n f e re n c e
(1 of 2 Pages)

exhibition Dates: tuesday - Friday, september 25-28, 2018

Prior Lake, Minnesota

Return contract to: Closing The Gap, P.O. Box 68, Henderson, MN 56044 • Fax to: 507-248-3810

 We agree to participate at the 36th annual closing the Gap conference, september 25-28, 2018, Prior Lake, Minnesota, under the 
conditions outlined in the terms, conditions and rules. a minimum deposit of 50% of the total cost is due with the signed contract. 
the balance is due prior to May 31, 2018. 

Payment in full must accompany contract after May 31, 2018. We understand a minimum of 50% of the total cost is not refundable 
even if we decide not to exhibit.  no refund after May 31, 2018. Unpaid balances due in full.

Exhibitor rECEiVEs (booth): 
• Pipe and drape, 8’ high curtain back 

wall and 3’ curtain side rails. 
• One identification sign for booth. 
• One complimentary 3-day conference 

registration (september 26-28, 2018) 

• three exhibit-only representative 
badges per booth. 

• additional working-representative 
badges are available, $75/per person.

• exhibitor listing online and printed in 
conference directory. 

• Opportunity to purchase exhibitor-

discounted conference registration 
for those representatives interested 
in FULL conference participation. 
(september 26-28, 2018, including 
presentations, ceUs, conference 
materials, handouts and all conference 
events.)

C o n F E r E n C E  C o o r D i n at o r
This person will receive all exhibit-related information and communications.

C o M Pa n y  i n F o r M at i o n 
For use in promotional materials and official on-site conference directory.

Company Name

Address

City   State                Zip Code

Phone      Fax 

Toll Free 

Email    

WWW

Twitter Handle

Coordinator Name

Address

City   State                Zip Code

Phone      Fax 

Email    

Authorized Signature  

Name (please print)    Title

2 5 - W o r D  C o M Pa n y  D E s C r i P t i o n For use in promotional materials and official on-site conference directory.

M a r k E t  s E G M E n t:  Please indicate, by marking with an “x”, which category(s) best describe the products/services you offer:

  aac (alternative augmentative communication)
  accessibility
  blind, low vision

  deaf, hard of hearing
  education / learning
  everyday technology

  seating, positioning, mobility 
  transition, vocational
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exhibition Dates: tuesday - Friday, september 25-28, 2018

Prior Lake, Minnesota

   Exhibit sPaCE: tuEsDay -  FriDay, sEPtEMbEr 25-28, 2018 

Description on or before  
Dec. 31, 2017

Jan. 1, 2018 -
May 31, 2018

after  
May 31, 2018 Qty Price

standard booth 
8’ x 10’ - 80 Sq. Ft. $1,900 $2,100 $2,300 _____ $____________

Corner booth / End of row 
8’ x 10’ - 80 Sq. Ft. $2,100 $2,300 $2,500 _____ $____________

Premium island  - 4 
16’ x 20’ - 320 sq. ft. $9,500 $9,700 $9,900 _____ $____________

Premium island  - 6 
16’ x 30’ - 480 sq. ft. $12,000 $12,200 $12,400 _____ $____________

sub totaL
$____________

First-time Exhibitor Discount Deduct $200 off the cost of each booth
$____________

non-ProFit DisCount - Non-profits may deduct $100 off the cost of each booth
$____________

sPonsorshiP itEM / PaCkaGE - refer to page 4 for options and pricing
$____________

totaL
$____________

BOOTH SElECTION - Refer to the map of available spaces on page 3. Indicate your top three choices. 

#1 _______________________________________  #2_______________________________________ #3 ______________________________

Pay M E n t  i n F o r M at i o n 

My check #    for $ ____________ is enclosed.     Please charge $___________ to my  

card number ___________________________-___________________________-__________________________-__________________________ 

exp Date: __________  cardholder address:__________________________________________________________________________________   

Return contract to: Closing The Gap, P.O. Box 68, Henderson, MN 56044 • Fax to: 507-248-3810

50% of total cost is due with signed contract. Balance due by May 31, 2018. After May 31, payment in full due with contract.


